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ABSTRACT 
 

The aim ofthis study wasto investigate the relationshipbe tweencreativity and entrepreneurship of staff, 
Islamic Azad University, Sarabandcenter Mehrban. The population ofthe researchcenter Mehrban, Azad 
University, Sarab, the total headcountof73, (25 Nfrrsmydefinitivetest Nfrrsmy6, 42Nfrqrardady) is. Thistype 
ofresearchmethodis descriptive -surveyandthetargetapplication. Analysis ofdata 
fromquestionnairescollectedusing SPSS softwareandthe results of theanalysisassumptionsimply that 
therelationshipbe tweenvariablescreative (fluidity, expansion, innovation, flexibility) entrepreneurship there. 
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Introduction 
 

Human has different abilities, one of them is 
creativity. Creativity stands at the highest level of 
human cognition activities and it is estimated of the 
most valuable nurturing and instructing goals. [1]. 

All of human’s magnificence is in his thought 
and all of his power is in his creativity. Human can 
unloose fastened knots and survey unexplored path. 
Creativity bears challenges, concealed secrets and 
untold utterances. Necessities direct human to 
creativity. So, creativity is born in necessities and is 
nurtured in ideality process. Generally, creativity is a 
process which flows in time and  its major 
characteristics are invention, concordance and 
realization and it can solve all of the problems [8]. 

It is obvious that creativity plays a key role in 
social changes and economic growth. Motivation and 
encouragement for creativity chiefly in today 
unsteady and competitive workplace is a necessity 
because, market demand structure conversion, 
change product based competition toward quality 
based competition and is a chief source of valuation 
in creativity major [13]. 

Regarding the fact that entrepreneurship and its 
related discussions are paying attention to in different 
knowledge zones including psychology, sociology 
and economy, it could be considered as an inter 
major interdisciplinary subject. It shows the 
entrepreneurship discussion magnificence on the one 
hand and its complication on the other hand. 

Another issue which has provoked related 
subjects into entrepreneurship and has made it 

significant for the researchers are countries economic 
management anxiety and policy makers in relation to 
employment and unemployment issue, and it has 
attracted self- employment thought to itself as a 
solution [15]. 

 In modern age which raging waves of changes 
make human’s life unsteady and continuous changes, 
society’s growing is in the hand of creative and 
entrepreneurial individuals [3]. 

Besides because of scientific and technical 
growth, global village seems a useful term. Due to 
the fact that, networks connect different supply and 
demand markets to each other in national, regional 
and global level and the entrance key to these global 
markets is competition. It is obvious that in this 
world competition not only countries but all of 
organizations and individuals should increase their 
competitiveness and compatibility abilities 
continuously. To reach to this goal, nurturing 
creative and innovative ideas which could harmonize 
with modern world seems necessary. The other fact 
which is the country’s challenge and makes 
entrepreneurship necessary is unemployment issue. 
Policy makers and economists suggested that  
educating entrepreneur people and self-employment 
can be taken into consideration as a solution for this 
issue. Developed countries from past decades and 
developing countries from late decades took 
advantage of the affective and positive role of 
economic entrepreneurships in society’s growth, in 
facing with troubles like: depression, inflation and 
unemployment.  This advantagehas been in the way 
of formulating strategies, policies and practical 
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programs in order to improve the spirits and 
behaviors of entrepreneurships, instruction and 
council, making the appropriate condition for 
entrepreneurial activities in different fields of 
economic, social, removing obstacles, making 
connections and cooperation between them and their 
access to global markets which have followed 
significant results [5]. 

Generally the purpose of this study is to answer 
to this question: 

What’s the relationship between creativity 
variants and employers entrepreneurship? 

General purpose of this study is to investigate 
the relationship between creativity and the 
entrepreneurship of employees of Azad university 
Sarab branch and Mehrban institute along which, the 
beneath goals are followed: 

1- Investigating the relationship between 
mobility and the entrepreneurship of employees of 
Azad university, Sarab branch, and Mehrban 
institute. 

2- Investigating the relationship between 
development and the entrepreneurship of employees 
of Azad university, Sarab branch, and Mehrban 
institute. 

3- Investigating the relationship between 
creativity and the entrepreneurship of employees of 
Azad university, Sarab branch, and Mehrban 
institute. 

4- Investigating the relationship between 
flexibility and the entrepreneurship of employees of 
Azad university, Sarab branch, and Mehrban 
institute. 

 
Literature review and Previous Research: 
 
Creativity: 

 
Many people think that creativity is a potential 

and inherent characteristic which only provident 
people are born with. Nowadays, it is proved that this 
ability is common in human beings, and people are 
born with different levels of this aptitude. 

In “ Viseberg” view creativity occurs when a 
person finds a new solution for the problem he faces 
with.  

In his theory, Gliford makes a difference 
between divergent reflection and convergent 
reflection and thinks that all creativity generates from 
divergent reflection. Divergent reflection is a 
reflection which surveys everywhere, and creates 
diverse, varied and modern solutions. Saeedi kia 
(2007). 

Creativity means employing abstract abilities for 
creating a new idea or concept [16]. 

In other words, creativity is producing useful 
new ideas by an individual or a group of people 
which work together [4]. 

The importance of creativity   

The modern era, is an era which its major 
characteristic is concordance with changes in its real 
meaning. Different institutes, organizations and 
company's survival in global level seeks this 
concordance and flexibility. And they need to accept 
and welcome these changes for their perpetuity. 

In this complicated, rushing world different 
factors affect the organization changes, four major 
factors which are the most effective ones are:  

- World competition tension 
- Business limits elimination 
- Technology development haste 
- Speedy changes in product consumers' 

values and living method 
World successful organizations for encountering 

these factors resorted to creativity and 
entrepreneurship as a vital activity [7]. 
 
Affective factors in creativity: 

 
1. Creativity related skills: these skills are kind 

of personal characteristics which leads to individual 
creativity. 

2. Issue related skills: these skills are necessary 
for solving definite problems and performing special 
activities. 

3. Inner motivation: motivation, in fact, is the 
required energy for creativity realization. Inner 
motivation plays a more constructive role in 
creativity realization, and causes the activity to be 
done because of it. Because, it is the activity which is 
attractive and enjoyable [6]. 
 
Creative process: 
 

• Preparation: it is a content process which 
should accompany studying, seeking and others ideas 
investigation. 

• Concealment: in this stage, unconscious 
mind starts its action. “Osborne”, believes that 
relaxation concealment is mixed with coal, which 
often leads to significant ideas. 

• Intuition: the issue is peeped suddenly.  
• Proof: in this stage the person assesses and 

tests what he has achieved. 
 
Creative people’s characteristics: 

 
Psychologists have been trying to specify the 

characteristic of those people who enjoy a high level 
of creativity. 

“Steps” expresses these factors for creative 
people: 

• Mental and conceptual health: the ability to 
create many ideas in a short time 

• Concept’s flexibility: the ability to cease a 
rule and mental framework 

• Entrepreneurship: the ability to start and 
make new suggestions 
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• Complication preference rather than simply: 
paying attention to complicated modern challenges. 

• Idea freedom and judgment: independence 
in new suggestions and reflection 
 
Entrepreneurship: 

 
It is a process which creates something new by 

creativity with new value and with the help of time, 
sources, risks and accompanies. Entrepreneurship is 
not only individual, it can also be organized. Even 
large companies including government and private 
companies can start innovating. 

Nowadays even entrepreneur government is to 
be formed.  

In “Ortocol’s” idea entrepreneurship is a 
purposeful activity which consists of an individual or 
group cohesive decision for an economic unit’s 
construction, development and survival. 

“Robert Nashtat” defines entrepreneurship as 
admitting risks, seizing opportunities, complying 
requirements. In “Peter Draker’d” view 
entrepreneurship is a manner, and it is in fact, 
applying concepts and management techniques, 
standardizing product and establishing work on 
instruction [11]. 

Entrepreneurs’ characteristics 
- Entrepreneurs are those who create 

difference, in fact, they creatively make chances for 
employment. 

- Entrepreneurship is recognition and 
desirable use of the chances. 

- Entrepreneurs try hard with the aim of 
access required beneficent for seizing the 
opportunities.  

- Entrepreneurs make value by exhibiting 
products , new services and methods . 

- Entrepreneurs make favorite network 
resources, financial facilities, innovations, social 
networks and different conferences.  

- Entrepreneurs have precise recognition of 
the manner  and reason of their chances and 
positions. 

- Entrepreneurs make money in different 
ways including: national, social and artistic 
investment. 

- Entrepreneurs risk and are able to manage 
different risks. 

- Entrepreneurs are contingent and resistant in 
facing with problems. 

- Entrepreneurs need creativity and 
innovation and these are their major factors [12]. 

General advantages of entrepreneurship 
Wage: certainly your earning is more than when 

you work for others. 
Security: continuing personal business four 

consecutive years at the time of retirement follows 
security. 

Money making: with your company 
development and beneficiary, it will be more 
valuable. Gradually the company will be valuable. 

Minor advantages: including independence for 
business goals, short time loan, life insurance, 
recreational expenses payment… 

Independence: your destiny is in your hands. 
The boss and the employer is yourself. Business 
booming eliminates your financial worries. 

Satisfaction: excitements and challenge 
stimulates your business and profound 
satisfaction[10]. 

Shams nia et al. (2011) studied the relationship 
between entrepreneurship, creativity and educational 
level of Shiraz science and technology park 
employees. The purpose of the present study, is to 
investigate the relationship between creativity and 
educational level of Shiraz science and technology 
park employees. Regarding the research aspects and 
the way of investigating questions research method is 
an explanation of correlation, and the related statistic 
community was about 400 employees of Shiraz 
science and technology park. Applying Cookran 
formula 70 persons were selected as the sample. The 
questioner of assessing employees features and 
characteristics with validity and stability of 0.87 and 
the questioner of Abedi creativity assessment with 
validity and stability of 0.84 were distributed among 
the sample community, and the results were analyzed 
with SPSS software. The obtained result showed that 
between creativity and innovation there is a 
meaningful relationship and this relation is direct and 
linear. And there is also a meaningful relation 
between creativity and education level [14]. 

[15] studied the simple and multiple relationship 
between creativity, promotion motivation, self-
confidence and entrepreneurship in Shahid Chamran 
Ahvaz university students. The main sample of the 
study were 400 male and female university students 
of Shahid Chamran Ahvaz university. Another 
sample consisting 200 students was studied in order 
to assess the validity and reliability of the test. Both 
samples were chosen through simple sampling. For 
analyzing the test hypothesis in addition to average 
descriptive method and standard deviance other 
methods like simple correlation coefficient and 
multiple regression are applied. In this research data 
collection tools include questioner of 
entrepreneurship characteristic assessment, 
entrepreneurship direction test, creativity test, 
promotion motivation questioner and self- 
confidence test. This study includes four major 
hypotheses and eight minor hypothesis, which 
indicate simple and multiple relations between 
creativity expect variance, promotion motivation 
self-confidence and entrepreneurship reason variance 
in the whole of the sample and separately in female 
and male samples. The results of this study 
correspond with the researches done abroad. [15]. 
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Besides, Reesal in a research in Indonesia 
observed that, one of the main characteristic of 
entrepreneurship is creativity. 

“Carland and Ostovart” believed that 
entrepreneurs’characteristic include a series of 
personal factors which one of them is creative 
entrepreneurship performance. 

In another research “Arshid” found that 
successful entrepreneur's own inner control source. It 
means that they attribute their success to factors like 
endeavor, effort, creativity and individual abilities. 

“Postigo” in other research, with investigation 
and assessment of the existing condition of Argentina 
university student entrepreneurship instruction stated 
that, in students’ view the most important period for 
innovation instruction is creativity and innovation 
periods [5]. 

 
Hypotheses: 
 
Major hypothesis: 

 

1- There is a relation between mobility and the 
entrepreneurship of Islamic Azad university, Sarab 
branch and Mehrban institute. 
 
Minor hypothesis: 

 
H1: The association between returns and 

comprehensive income is stronger than that of net 
income. 

2- H2: There is a relation between 
development and the entrepreneurship of Islamic 
Azad university, Sarab branch and Mehrban institute. 

3- H3: There is a relation between 
innovation and the entrepreneurship of Islamic Azad 
university, Sarab branch and Mehrban institute. 

4- H4: There is a relation between 
flexibility and the entrepreneurship of Islamic Azad 
university, Sarab branch and Mehrban institute. 

 
Research Method: 

 
The method of the present study is descriptive 

and quantitative and it bears practical goals. For data 
collection, a statistic sample is used, and two 
questioners are applied in order to test the related 
hypothesis. One of them is creativity standard 
questioner (Jamal Abedi) with 60 choices which are 
made up of four aspects: mobility, development, 
innovation, flexibility. And the other questioner is 
achieving entrepreneurship with 30 choices which 
are made up of five aspects: “success requirement, 
benefiting from the inner control center, the ability to 
be mixed, independence, ambiguity tolerance” 

library method and benefiting from sources like: 
books, articles, different scientific journals, internet, 
theses are used in the literature review. 

For validity and reliability assessment of the 
questioner, regarding the fact that the applied 
questioner is for standard creativity, it benefits from 
validity and reliability.  

To assess the validity of entrepreneurship 
questioner, the first questioner was offered to some 
of the professors ad sages like: university M.A. 
Managers and M.A. And P.HD. Graduates majored 
in management to comment whether the suggested 
questions measure what is in mid or not? Then their 
comments were applied in the questioner and the 
necessary changes were made in the questions, in 
order to make sure of the validity of the questioner. 

For assessing the reliability of entrepreneurship 
questioner, the Cronbach alpha test was applied, the 
statistics showed 0.794 which indicates higher 
reliability. The statistic community of this research 
consists of all of the employees including (certain 
official, staffer, contract employee, individual 

employee contract) of Azad university, Sarab branch 
and Mehrban institute. The total number of the 
employees is 73, which are presented in table 1 
separately. 
Table 1: statistic community, employee information on statistic 
population 
 

Regarding to the limitation of the number of the 
people in statistic population and assuming that some 
of them spend in vocation or because of being busy 
or unwillingness didn’t fill the questionnaire and 
regarding this fact that for achieving certain results 
the researcher should have enough questioner, it was 
decided that enough questioner to be distributed 
among the employees. After gathering the 
questioners and separating deficient questioners, 
those which were complete were analyzed, there 
were 58 questioners. 

In analyzing the results of the gathered 
questioners, descriptive statistical inference methods 
were applied. In summarizing , categorizing and 
describing the collected data, descriptive statistic was 
applied and for testing the hypothesis and 
generalizing the results statistical inference and SPSS 
software were applied. So, for descriptive analysis of 
the research data using frequency distribution of the 
tables, graphs and descriptive statistic indexes 
including: mean, mode and median, standard 
deviation, variance and coefficient of skewness are 
applied, and for data inference analysis, the 
hypothesis rejection or approval will be studied and 
analyzed using the statistic hypothesis test. So, for 
assessing the present research hypothesis Pearson r 
correlation test was used. In this analysis, normal 

Azad university, Mehrban institute  Azad university, Sarab branch Employees  Row  
- 25 Official certain 1 
- 6 Staffer   2 
3 39 Employee contact  3 
3 70 Total  
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distribution and test statistics were applied. In the 
next step, testing the hypothesis, each one of the 
quadruplet hypothesis will be analyzed. For 
categorizing the hypothesis Fridman test was applied. 

 
Hypotheses Testing: 

 
1. Testing the hypothesis 1. There is a relation 
between creativity and entrepreneurship of Islamic 
Azad university employees, Sarab branch and 
Mehrban institute: 

 
There is a relation between creativity and 

entrepreneurship of Islamic Azad university 
employees , Sarab branch and Mehrban institute.           
H1 

There isn’t a relation between creativity and 
entrepreneurship of Islamic Azad university 
employees , Sarab branch and Mehrban institute.            
H0 

 
Table 2: Pearson r test for creativity correlation appointment with entrepreneurship 

 Creativity Entrepreneurship 
Pearson correlation 
Creativity 
Sig.(2-tailed) 
N 

1 
0 
58 

0.722 
0.000 
58 

Pearson correlation 
Entrepreneurship 
Sig.(2-tailed) 
N 

0.722 
0.000 
58 

1 
0 
58 

 
As it can be observed in table 2 in Sig. (2-tailed), 

r Pearson sig. Is 0.000 which it is smaller than the 
least sign. 0.05 and regarding calculated r which is 
0.722 and that is larger than critical Pearson are 
0.148 and confidence sig 0.95 and freedom 57, there 
is a significant relationship between two mentioned 
variances in hypothesis 1, so H1 is confirmed and H0 
is rejected. In other words, there is a relation between 
creativity and entrepreneurship of Islamic Azad 
university employees, Sarab branch and Mehrban 
institute. 

 

2. Hypothesis 1-1 There is a relation between 
mobility and entrepreneurship of Islamic Azad 
university employees , Sarab branch and Mehrban 
institute: 

 
There is a relation between mobility and 

entrepreneurship of Islamic Azad university 
employees , Sarab branch and Mehrban institute.         
H1 

There isn’t  a relation between mobility and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.          
H0

 
Table 3: Pearson r test for mobility correlation appointment with entrepreneurship 

 Mobility Entrepreneurship 
Pearson correlation 
Mobility  
Sig.(2-tailed) 
N 

1 
0 
58 

0.675 
0.000 
58  

Pearson correlation 
Entrepreneurship 
Sig.(2-tailed) 
N 

0.675 
0.000 
58 

1 
0 
58 

 
As it can be observed in table 3 in Sig. (2-tailed), 

r Pearson sig. is 0.000 which it is smaller than the 
least sig. 0.05 and regarding calculating r which is 
0.675 and that is larger than critical Pearson are 
0.148 and confidence sig 0.95 and freedom 57, there 
is a significant relationship between two mentioned 
variances in hypothesis 1-1, so H1 is confirmed and 
H0 is rejected. In other words, there is a relation 
between mobility and entrepreneurship of Islamic 
Azad university employees, Sarab branch and 
Mehrban institute. 

 

3. Hypothesis 1-2 There is a relation between 
development and entrepreneurship of Islamic Azad 
university employees , Sarab branch and Mehrban 
institute: 

 
There is a relation between development and 

entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.         
H1 

There isn’t  a relation between development and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.          
H0
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Table 4: Pearson r test for development correlation appointment with entrepreneurship 
 Development   Entrepreneurship 
Pearson correlation 
Development   
Sig.(2-tailed) 
N 

1 
0 
58 

0.803 
0.000 
58  

Pearson correlation 
Entrepreneurship 
Sig.(2-tailed) 
N 

0.803 
0.000 
58 

1 
0 
58 

 
As it can be observed in table 4 in Sig. (2-tailed), 

r Pearson sig. is 0.000 which it is smaller than the 
least sig. 0.05 and regarding calculated r which is 
0.803 and that is larger than critical Pearson are 
0.148 and confidence sig 0.95 and freedom 57, there 
is a significant relationship between two mentioned 
variances in hypothesis 1-2, so H1 is confirmed and 
H0 is rejected. In other words, there is a relation 
between development and entrepreneurship of 
Islamic Azad university employees, Sarab branch 
and Mehrban institute. 

 

4. Hypothesis 1-3 There is a relation between 
innovation and entrepreneurship of Islamic Azad 
university employees, Sarab branch and Mehrban 
institute: 

 
There is a relation between innovation and 

entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.         
H1 

There isn’t  a relation between innovation and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.          
H0

 
Table 5: Pearson r test for innovation correlation appointment with entrepreneurship 

 Innovation   Entrepreneurship 
Pearson correlation 
Innovation   
Sig.(2-tailed) 
N 

1 
0 
58 

0.623 
0.000 
58  

Pearson correlation 
Entrepreneurship 
Sig.(2-tailed) 
N 

0.623 
0.000 
58 

1 
0 
58 

 
As it can be observed in table 5 in Sig. (2-tailed), 

r Pearson sig. is 0.000 which it is smaller than the 
least sig. 0.05 and regarding calculating r which is 
0.623 and that is larger than critical Pearson are 
0.148 and confidence sig 0.95 and freedom 57, there 
is a significant relationship between two mentioned 
variances in hypothesis 1-3, so H1 is confirmed and 
H0 is rejected. In other words, there is a relation 
between flexibility and entrepreneurship of Islamic 
Azad university employees, Sarab branch and 
Mehrban institute. 

 

5. Hypothesis 1-4 There is a relation between 
flexibility and entrepreneurship of Islamic Azad 
university employees , Sarab branch and Mehrban 
institute: 

 
There is a relation between flexibility and 

entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.         
H1 

There isn’t  a relation between flexibility and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute.          
H0

 
Table 6: Pearson r test for flexibility correlation appointment with entrepreneurship 

 Flexibility Entrepreneurship 
Pearson correlation 
Flexibility  
Sig.(2-tailed) 
N 

1 
0 
58 

0.711 
0.000 
58  

Pearson correlation 
Entrepreneurship 
Sig.(2-tailed) 
N 

0.711 
0.000 
58 

1 
0 
58 

 
As it can be observed in table 6 in Sig. (2-tailed), 

r Pearson sig. Is 0.000 which it is smaller than the 
least sig. 0.05 and regarding calculated r which is 
0.711 and that is larger than critical Pearson are 
0.148 and confidence sig 0.95 and freedom 57, there 

is a significant relationship between two mentioned 
variances in hypothesis 1-4, so H1 is confirmed and 
H0 is rejected. In other words, there is a relation 
between flexibility and entrepreneurship of Islamic 
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Azad university employees, Sarab branch and 
Mehrban institute. 

 
Summary and Concluding Remarks: 

 
Result from the first research hypothesis: in this 

hypothesis the relation between mobility and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute was 
investigated. Regarding the results obtained, the first 
hypothesis, there is a significant relation between 
mobility and entrepreneurship of Islamic Azad 
university employees, Sarab branch and Mehrban 
institute. So this hypothesis was confirmed. 

Result from the second research hypothesis: in 
this hypothesis the relation between development and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute was 
investigated. Regarding the results obtained, the 
second hypothesis, there is a significant relation 
between development and entrepreneurship of 
Islamic Azad university employees, Sarab branch 
and Mehrban institute. So this hypothesis was 
confirmed. 

Result from the third research hypothesis: in this 
hypothesis the relation between innovation and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute was 
investigated. Regarding the results obtained, the third 
hypothesis, there is a significant relation between 
innovation and entrepreneurship of Islamic Azad 
university employees, Sarab branch and Mehrban 
institute. So this hypothesis was confirmed. 

Result from the fourth research hypothesis: in 
this hypothesis the relation between flexibility and 
entrepreneurship of Islamic Azad university 
employees, Sarab branch and Mehrban institute was 
investigated. Regarding the results obtained, the 
fourth hypothesis, there is a significant relation 
between flexibility and entrepreneurship of Islamic 
Azad university employees, Sarab branch and 
Mehrban institute. So this hypothesis was confirmed. 

The results show that there is a positive and 
significant relation between creativity and 
entrepreneurship. The present research, in creativity 
and entrepreneurship aspect corresponds with 
“Carland and Stovart”, “Arshid”, “Postigo”, Shams 
nia, et al. (2001), Shekar kan et al. (2002). 

Practical Suggestions 
1- Innovative and creative people should be 

aided and supported, to make entrepreneurship easy    
2- Emphasis on troublesome rules should be 

prevented as far as possible, functional autonomy 
and laisser fair should be replaced.  

3- Some rewards take into consideration for 
creative people, in order to encourage others.   

Suggestion for further researches 
1- In the present study, creativity is 

investigated from four aspects “mobility, 

development, innovation, flexibility”. It is suggested 
that creativity to be studied in other variances. 

2- This research was applied in 
entrepreneurship of Islamic Azad university 
employees , Sarab branch and Mehrban institute, so 
it is suggested that these kinds of researches to be 
done in universities and institutes and their results to 
be compared. 

3- Some researches could be done in 
universities about  the relation between creativity and 
variances like: effectiveness level, development 
motivation, social compatibility, organizational 
entrepreneurship and ….. 

Research limitations  
1. This study only investigated 

entrepreneurship of Islamic Azad university 
employees , Sarab branch and Mehrban institute and 
other employees who are out of this university are 
not included. 

2. There are different variations in relation to 
creativity, but in this research four variants including 
“ mobility, development, innovation and flexibility 
are studied.   
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