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 By many reasons, there is a distance between the image of audit service users and 
people of the audit role and the image of auditors of this role. The distance of the 
expectations is of great importance and Accounts Association in USA published 9 
standards to reduce this distance. Of 9 issued standards, 4 standards were dedicated to 
improving communication and this showed the main role of relation in reduction of the 
expectation distance. The standards consist of standard No. 58, reports of audited 
financial statements, audit standard No. 59, evaluation of the continuance of the activity 
of economical institution by auditor, standard No. 60, reporting on internal control 
structure and audit standard No. 61 is relation with audit committee. The present study 
evaluated the interpretations of auditors and users of audit services. The study was 
applied in terms of aim. The aim is determining the independent variable (internal 
control) on dependent variables (audit interpretation and users of audit services). The 
required information for independent and dependent variables were collected via 
distribution and collection of questionnaire in the selected samples. The present study 
was descriptive, comparative and applied in terms of aim. To test the hypothesis, U 
Mann Whitney was used and the mean rank of the response of auditor was 108 and the 
mean rank of the respondents was 111. This difference in U Mann Whitney was not 
significant in any level. It can be said that the interpretation of auditor and users of 
internal control is not different from each other and two groups had common view to 
the internal control. 
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INTRODUCTION 
 
 The understanding of the concept of the messages is important not only in auditing but also in human life 
from the past as the human relation is the significant relation and the instrument of transferring knowledge, 
experiences and the bond of social relations. The relation of the auditor with the users is a kind of new social 
relations in the society being formed based on special needs in economy. Communication is not important in 
auditing but also it is the bond between the past, new and future generation. As audit report is dealing with the 
economic aspects of human being life and rare resources, the deficit of their messages or misperception of the 
messages can lead into the loss. On the other hand, auditing is a kind of opportunity and its result is a report and 
this report is a set of messages and if these messages are not perceived by the users, audit and auditing services 
are not only waste but also they can lead into the harmful messages (e.g. harmful messages of false decisions 
based on audit reports). Thus, in a job its ethical principles starts with the commitment of service to the society 
and public welfare, they should know the importance of auditing report from being informative. The present 
study aimed to study the message giving process of audit report on internal control in Iran, whether the auditors 
send which messages to the users and what is the interpretation of the users of the messages of auditing report. 
Audit message is transferred well when the interpretations of the users is equal to the comments of the auditors 
and affects the behavior of the users as considered by the auditors (providers).A study of the gap of the effect of 
the message of auditor and the interpretation of the users is the first step in improving reporting process. 
 
Statement of the problem: 
 This study based on its subject and hypotheses is in the auditing and services and based on the auditing 
standards and principles are formulated. The dependent variables as the most important variables in the present 
study are the interpretations of auditor and users of audit service of internal control and they were compared. 
The comparison of these interpretations is explained by an independent variable (internal control) on dependent 
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variables (the interpretations of auditor and users of audit services).The more clarified the effective factors on 
interpretations of two groups (auditor and audit service users), the closer the interpretations of two groups to 
each other and effectiveness of the mentioned report is achieved and the higher the difference of the perceptions, 
the mentioned report loses its effectiveness. The main aim of reporting is the effect on audience behavior. If the 
auditor doesn’t know what effect is expected of the audience behavior, his report is not organized without the 
required effectiveness. In this study, if the audit report doesn’t fulfill the required aim, it leads into opposite 
reaction of the audience. Decision making on different information elements as selecting the words, 
presentation, and report structure and so on should be based on previous information of the auditor of the 
expected effects that the report has the required effectiveness on audience behavior. For example, the auditor 
should know that his desire is negative assurance in his audience to process the report as he achieves his 
desirable expectation. To discuss about the effect, in the first stage, identification of the users is necessary. The 
users of audit reports are more and they are not identified exactly. Thus, the auditors are faced with more 
audiences receiving their reports. This makes the auditors vulnerable and the auditors should make the most to 
support themselves for their reputation and job. For example, when financial statements are not investigated by 
the auditor, this should be explained and be inserted in a good place in financial statements as (audited) to 
minimize the misrepresentation by third party [1].To predict the effect of the message; the message sender 
should be informed of the aims of the audience. Also, the sender besides being informed of the effects should be 
informed of the expected effective of the receiver. Because in case of the lack of being informed of the expected 
effect of the receiver (user) of the message, the auditing doesn’t have the required effectiveness and it cannot be 
useful in optimal economical decisions as the major aim of financial reports. 
• Recognizing the interpretations of audit and users of audit services of financial statements of the content of 
the report and the difference of the interpretations of these groups. 
• Presenting the results of the present study to audit standards centers to consider the results of the study in 
formulating reporting standards. 
• In order that the audit report affects the behavior of the user, the auditor should be info rimed of the effect 
of report on the behavior of the user and the awareness of the perception of the users of auditing report are other 
important factors as the significance of the study. 
 
Keywords and terms: 
Independent auditor: 
 He is a person who is qualified to enjoy the educational and empirical conditions by audit organization or 
other references. 
 
Assurance: 
 Being sure of the fact that the information is presented in accordance with the good regulations [2]. 
 
Users’ perception: 
 Inference of the users of audit report of the content of the required report. 
 
The perception of the providers: 
 The inference of the providers of audit report and investigation of the content of the required report. 
 
Evidences: 
 All the information supporting or rejecting the hypotheses of auditors[2]. 
 
Standard report: 
 Standard syntax of an accepted report of the auditors without some modifications as emphasizing on special 
item, important ambiguity, changing the audit procedures or audit standard deviation [2]. 
 
Significance concept: 
 Important concepts are the ones their elimination or distortion can change the judgment and decision 
making of a logical user of financial statements about economical unit based on this information [2]. 
 
Assurance role: 
 The main role of independent auditors is giving validity to [2]. 
 
Internal control: 
 The policies and methods to be created for relative assurance of achieving the organizational aims [2]. 
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Research purpose:  
 Recognizing the interpretations of auditor and users of auditing services of financial statements of the 
content of the report and the distance of the effect of message of auditor and users of audit services on internal 
control. 
 
Study question: 
 Are there important differences between the auditor's perception and users of audit services on internal 
control? 
 
Study hypotheses:  
 There are important differences between perception of auditor and users of audit services on internal 
control. 
 
Variables and study model:  
 Independent variable Dependent variable                             
 
 
 
 
 
 

MATERIALS AND METHODS 
 
 This study is applied in terms of aim. The study method is correlation. The study was inductive-deductive. 
In this study, the aim is to determine the independent variable on dependent variables and the required data for 
independent and dependent variables was collected via the questionnaire. Each of the variables had the 
questions in their questionnaires. The study method was descriptive, comparative and applied in terms of aim. 
 
Study population: 
 The study population of the study was two groups of auditors and users of audit services as 1470 of auditors 
were working in audit organization and privative institutors and 475 financial managers of stock companies and 
there were 87 agents. 
 
Sampling method: 
 The aim of all the sampling in scientific researches was providing exact statements about a group based on 
the study of a subset of that group. The sample was selected by simple random method. 
 
Sample size: 
 The study population of this study was 2032 people and based on simple sampling formula, 260 people 
were computed and sample size for two groups was selected. 
 
Table 1: Sample size. 

Returned questionnaires Sample Study population Groups 
159 188 1470 Auditors 
51 62 475 The managers of stock company 
7 12 87 Stock brokers 

217 260 2032 Sum 
 
Data collection method: 
 There are various methods for data collection and more than one method is used to achieve information in a 
study. The data were collected by field study method. In field method, questionnaire is one of the most common 
methods of data collection. In the questionnaire, the researcher attempted to receive the required information 
from the respondent in the questionnaire.  
 
Validity and reliability of measures:  
 The valid measures are the ones evaluating as it is required for us, validity is the feature of the collection 
method measuring the items being planned. In other words, the validity of the questionnaire shows that does it 
measures what is claimed for measurement or not? In order that the designed questionnaire has high validity, 
after the initial study and data collection, the validity of the study questions was evaluated by five-item Likert 
scale and by the supervision of the audit experts, the main questionnaire was provided for data collection. 
Reliability (reliability, consistency, accuracy and confidence): In the present study to determine reliability, the 

Internal control 
The perception of users 
and auditor of auditing 

report 
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questionnaires were distributed among the study sample and then Cronbach’s alpha was used. This coefficient 
for auditors’ questionnaire was 0.83 and for the users 0.83, thus the minimum validity for the questionnaire is 
0.7 and the reliability of the questionnaire was good. 
 
Place scope of the study: 
 The present stud y in terms of place scope was restricted to audit companies and the companies listed on 
TSE. 
 
Time scope of the study: 
 This study was done in 2012. 
 
The subject of the study: 
 The study of the distance of the influence of the message of the auditors and the interpretation of the users 
of audit services on internal control. 
 
Hypothesis analysis: 
 After data collection, the data were analyzed. The data were analyzed by SPSS software. At first, the data 
were analyzed by descriptive and inference methods at significance level 0.01, 0.05. Then, study hypothesis was 
investigated in terms of normality by Kolmogrov-Smirnov test and due to the non-normality of the data of 
variables to compare the comments of the users, U Mann Whitney test was app lied (due to comparing the 
comments of auditors and users, U Mann Whitney was used). 
 
Results: 
Descriptive statistics: 
 Based on Table 2, it can be said that 59% of the study population had BA, 38% MA and 3% Ph.D. 
 
Table 2: The description of the education of studied sample. 

Percentage of accumulative frequency F% F Education 
0 0 0 Diploma 

59.00 59.00 128 BA 
97.00 38.00 83 MA 
100.00 3.00 6 PhD 

 100 217 Total 
 
Table 3: The description of degree of study population. 

Percentage of accumulative frequency F% F Major 
77.00 77.00 167 Accounting 
100.00 23.00 50 Non-accounting 

 100 217 Total 
  
 According to Table 3, it can be said that 77% of the study sample were accountants and 23% were non-
accountant. 
 
Table 4: The description of the experience of sample. 

Percentage of accumulative frequency F% F Interest 
27.00 27.00 59 Less than 5 years 
50.00 23.00 50 5-10 year 
70.00 20.00 43 11-15 year 
100.00 30.00 65 More than 15 years 

 100 217 Total 
 
 Based on Table 4, it can be said that 27% of them had experience less than 5 years, 23% between 5-10 year 
and 20% between 10 to 15 years and 30% more than 154 years of experience. 
 
Table 5: Description and comparison of the mean of the comments of two groups of auditors and users. 

The mean of responses Comment Variable 
Users Auditors 
3.97 4.03 How effective is the auditor’s report in identification of the values of the 

organization. 
 
 

Internal control 3.86 3.62 How effective is the report of auditors in observing the regulations of the 
organization. 

3.53 3.48 How effective is the report of auditors in accuracy and reliability of financial 
statements and other published data. 
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Table 6: Kolmogrov-Smirnov test for normality of the data. 
Internal control Index 

217 N 
3.73 Mean 

0.735 SD 
0.162 Absolute value 
0.094 Positive limit 
-0.162 Negative limit 
2.282 Kolmogrov-Smirnov 
0.000 Significance level 

 
 According to Table 6, it can be said that significance level of Kolmogrov-Smirnov test for the variables of 
the study was less than 1%. These variables had non-normal distribution and to test their hypotheses, non-
parametric statistics is used. Thus, to compare the comments of auditors and users, U Mann Whitney is used. 
 
Inference statistics: 
Study hypothesis:  
 The interpretation of two groups of auditor and users of internal control was different. 
H0: The interpretation of two groups of auditor and users of internal control was not different. 
H1: The interpretation of two groups of auditor and users of internal control was different. 
 
Table 7: U-Mann test to compare the comments of two groups of internal control. 

Sum of ranks The mean of ranks N Groups 
17194.50 108.14 159 Auditor 
6458.50 111.35 58 Users 

4474 Mann Whitney 
0.736 Significance level 

 
 According to Table 7, it can be said that significance level of U Mann Whitney test was more than 5%. 
Thus, this test is not significant and H1 is rejected and H0 is supported and it can be said that the interpretations 
of two groups of auditor and users of audit services of internal control were equal. 
 
Conclusion: 
To test the hypothesis: 
 The interpretations of two groups of auditor and users of internal control were different”, U Mann Whitney 
test was used as is shown in Table 7. The man of the auditors’ response ranks was 108 and the mean of users 
respond rank was 111 but this difference in U Mann Whitney test was not significant. It can be said that the 
interpretations of two groups of auditors and internal control users were not different from each other and two 
groups had common views to internal control. 
 
Limitation of the study: 
• Environmental factors related to the position of test are not controlled. 
• As people considered answering the tests as optional, the people had less responsibility in answering. 
 
The recommendations of the further studies: 
 Conducting this study in audit organization, the difference of the perception of independent auditors 
working in audit organization and private sector by users of audit report 
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