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ABSTRACT 
 

In this research the specification of the kind of viewpoint of the internet users' in Baku city and the 
environmental and internal tendencies to the internet as well, have been studied. The main goal of this research 
is to assess the tendency and types of usages of internet and investigate these effective tendecies on internet 
users. Population of this research is internet users in Baku city which was an enormous one so we chose them 
randomly. After performing the questionnaires by interviews and collecting the opinions, we asked the internet 
users to perform and to= fill the questionnaires among their friends and relatives too. The amount of the 
samples in this research determined 628 people according to Cockran formula for collecting the required data 
we used parallel method by the usage of question measurement in the from attitude measurement for 
determination of the tendencies of internet users, in order to determine the effective factors for mentioned 
tendencies, we adjusted every question for every variable in the questionnaires and then we performed them. 
The research hypothesis was examined by using Pierson correlation quotient test. The results show that there is 
a relationship between variables. 
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Introduction  
 

the global spread of modern technology, 
including information and communication 
technology (ICT), is commonly regarded both as an 
indicator of the postmodern era of globalization and 
as the very precondition for that era of intensive 
worldwide interactions of people and exchanges of 
goods, services, information, and capital. Some 
international marketers have predicted a final 
convergence of culturally different markets into a 
"one-world culture" that would facilitate globally 
standardized marketing activities [1]. Nowdays what 
makes a country developed or under developed is the 
usage of the Internet. Informing regime and dynamic 
connection have connected knowledge, technology 
and scientific achievements and cansed to more 
intimate  connection between them  on the other hand 
in under developed conntries there is a hung gap 
between these two sectors, because information 
regime of there countries doesn't work properly [2].  

For more than three decades, international and 
cross-cultural marketing research has focused on the 
standardization versus adaptation debate, which has 
resulted in the popular classification of "culture-free" 
and "culture-bound" products. Thus, for example, 
non-durable consumer goods like food would be 
regarded as strongly culture-bound products and 
therefore as difficult to standardize, while durable 
high-interest and high-tech or digital products, like 

ICT, as well as industrial goods, would be regarded 
as essentially culture-free products and consequently 
as easy to standardize [3];[4]. With respect to 
industrial goods and international technology 
transfers, however, newer studies reveal that the 
latter notion needs to be revised. These technical 
systems, like culture-bound products, are subject to 
cultural influences to a large degree [5].  

The internet is often used to express unexplored 
aspects of the self and to create a virtual persona. 
Cyberspace becomes a place to “act out” unresolved 
conflicts, to play and replay difficulties, to work on 
significant personal issues. Sherry Turkle 
summarizes this position: “We can use the virtual to 
reflect constructively on the real. Cyberspace opens 
the possibility for identity play, but it is very serious 
play” [6].  

Internet is a nice medium to connect with the 
entire World. People use it as a medium to connect 
with other people, sharing files, entertainment, 
information and lots of other activities that are useful 
and beneficial in many terms. While browsing 
internet I found many websites which are useful in 
many ways. Some of them are Google, Facebook, 
NYTimes, Reditt etc. Here, it was mentioned top 10 
reasons why people use internet. 

 
1. Information Social 
2. Networking  
3. Communication 
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4. Transfer of files 
5. Current buzz 
6. Entertainment  
7. Internet Transactions 
8.  Making money  
9. Marketing  
10. Online education [7]. 
 
Without access to an open information regime in 

a country, which provides cheap, quick and safe 
access to information, neither government nor other 
informal is the following one: Which factors are 
effective in tendencies of internet users? The main 
goal of this research is to assess the tendency and 
types of usages of internet and investigate these 
effective tendecies on internet users. He main aims 
and goals of this paper are: 

- To determine the types of tendencies 
internet users have about it, 

- To determine the environmental factors in 
tendencies to internet, 

- To determine the individual factors in 
tendencies to internet, 

- To determine the internal factors in 
tendencies to internet, 

- To identify the types of usages of internet 
users of it.  
 
 

Methodology: 
 
This research is descriptive one which is 

performed by correlation or reliability method to 
investigate the people's responses we used 
descriptive method and in addition to describe the 
recent data we studied the quality factors too. 
Statistic society in this research is internet users in 
Baku city which was an enormous one so we chose 
them randomly. After performing the questionnaires 
by interviews and collecting the opinions, we asked 
the internet users to perform and to= fill the 
questionnaires among their friends and relatives too. 

The amount of the samples in this research 
determined 628 people according to Cockran formula 
for collecting the required data we used parallel 
method by the usage of question measurement in the 
from attitude measurement for determination of the 
tendencies of internet users .in order to determine the 
effective factors for mentioned tendencies, we 
adjusted every question for every variable in the 
questionnaires and then we performed them. 

In order to validity measurement of the 
questioners, we distributed them among the 30 
questioners to achieve proper and accurate result we 
used the internal stability measurement technique for 
the questions according to Alpha quotient of 
Coronbach. The amount of this quotient is between 
zero and one according to the table 1. 

 
Table 1: internal stability quotient α of the question relating to variables 

Variables Number of questionα quotient 
Access ability 8 0/63 
ISP status 2 0/63 
Psychological readiness 7 0/63 
Family status 6 0/84 
Internet satisfaction 9 0/84 
Knowledge level of users 6 0/81 
Participation level in internet 4 0/67 

 
The validity of measurement instrument was 

achieved with an implicit agreement using the 
supervisor of the research views and some out 
standing figures of psychology and sociology views 
as referees .in order to analyze the data received from 
questioners   we used the following methods: 
frequency, mid ,valid percentage and accumulative 
percentage and using histogram .in parametric 
statistics in order to determine the correlation among 
the mentioned variables, Pierson correlation quotient 
was used. In order to analyze the results and 

efficiency level of the mentioned variables we used 
variance analyze test t-student test and factor analysis 
test by using SPSS software .findings and results: the 
following finding were achieved: how much your use 
internet? The information within the 4-7 chart show 
that 60/8 percent at the users 1-3hour at day, 30/3 
percent of the users 4-6 hours a day and 8.6 percent 
of the sample society 7-9 hours a day have used the 
computer and 0/3 percent of the society didn’t 
answer to this question. 

 
Table 2: Diversity distribution of usage level of computer among the users 

description number percent Valid percent 
1-3hour at day 382 60/8 61 
6-4 hour at day 190 30/3 30/4 
9-7hour at day 54 8/6 8/6 
Not answered 2 0/3 - 
total 628 100 100 
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How much is the internet usage? 
 
information within the table 4-8 indicate that 

70/5percent of users answering the questions 1-2 

hours a day , 20/9 percent of sample society 2-4 
hours a day and 6/1 percent 4-6 hours a day have 
used the internet .2/5 percent didn’t answered to this 
question.

 
Table 3: descriptive information relating to usage level of internet 

Description Number Percent Valid Percent 
1-2hour at day 443 70/5 72/4 
2-4 hour at day 131 20/9 21/4 
4-6 hour at day 38 6/1 6/2 
Not answered 16 2/5 - 
total 628 100 100 

 

What is your purpose using the internet? 
 
Table 4- shows the questioners answers about 

their priority using the internet cites. Educational 
materials, recreation and entertainment, chat rooms, 
fulfilling the free times and computer software are 
top five priorities respectively. 

Which internet group do you want to be member 
of? the result from the questions answers shows their 
priorities in table 5 .as the table shows ,music finding 
friends, films, news and finding jobs are their top 
five priority respectively. 

 
Table 4: Descriptive information chart relating to priority using the internet cites 

Description Total Priority 
Educational materials 1598 first 
Recreation    and entertainment 1370 second 
CHAT 1032 third 
Full filling the free times 824 fourth 
Computer software 439 fifth 
News study 421 sixth 
Game 333 seventh 
Get information of exam result 324 eighth 
Language learning 311 ninth 
cars 295 tenth 
sports 240 eleventh 
E-business 221 twelfth 
fashion 185 thirteenth 
Study abroad 144 fourteenth 
accidents 135 Fifteenth 
politics 131 sixteenth 
religion 95 seventeenth 
decoration 77 eighteenth 
election 68 nineteenth 
National affairs 65 twentieth 
animals 57 Twenty first 
history 45 Twenty second 
vegetation 39 Twenty third 
Law affairs 33 Twenty fourth 
Military affairs 29 Twenty fifth 
propagated 27 Twenty sixth 
geography 25 Twenty seventh 
House keeping 20 Twenty eighth 

 
Table 5: Descriptive information relating to priorities of internet group member ship 

Description Total Priority 
music 1404 first 
finding friends 1191 second 
film 917 third 
news 916 fourth 
Finding jobs 865 fifth 
photography 841 sixth 
trips 462 seventh 
weather 420 eighth 
shopping 273 ninth 

 
Hypothesis1- There is correlation between internet 
usage and environmental factor:  

 

This hypothesis was examined using Pierson 
correlation quotient test. The outcome and the results 
are in table 6. As the table shows the relation 
between distance variable of environmental factor 
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and internet usage has meaning full relation with 
assurance level, P=0/001 in other words it can be 
results increase or decrease in internet usage has a 
correlation quotient with environmental factor which 
is R=0/258 and results assurance level is P=0/001. 
 
Hypothesis2- There is meaning full relation between 
external factors and internet usage: 

 

Because of two the variables which are distance 
one, we used Pierson correlation test the result 
showed that there is meaning full relation between 
the two variable (external factors and internet usage) 
the amount of correlation quotient is equal to 
P=0/001 so it can be resulted that there is a harmony 
between the external factors and internet usage, 
namely increase on every one of the variables make 
the other variable increase. 

 
Table 6: Descriptive information of correlation quotient relating to environmental factor and internet usage 

Variance Description Mean 
Standard 
deviation 

Correlation 
Quotient 

Validity 
level 

environmental factor relating to  internet 
usage 
 

108/2 
4/7 

17/44 
1/68 0/285 0/001 

 
Table 7: Descriptive information of correlation quotient relating to external factors and internet usage 

Variance Description Mean 
Standard 
Deviation 

correlation quotient 
Validity 
level 

Internal factors relating to  
internet usage 

42/06 
4/7 

6/40 
4/7 

0/469 0/001 

 

Hypothesis3- There is difference between individual 
factors and internet usage: 

 
Individual factors and characteristics in this 

research are: marriage –gender occupation status, age 
and economic status. In order to, study the internet 
usage and it’s relation to marriage and occupation 

status we used t-student test and in order to study the 
internet usage and it’s relation to age and economic 
status variance. Analysis test was used. The results 
show that internet usage level is different regarding 
to marriage, age economy, and gender and 
occupation status .in other words. Hypothesis is 
approved.

 
Table 8: Descriptive information of t-test relating to the differences in internet usage regarding to marriage –gender, occupation status 

 Mean Deviation T-amount Validity level 

marriage 
single 4/5 1/55 

4/55 0/001 
married 6/01 2/26 

gender 
men 5/47 2/12 

4/11 0/001 
female 4/5 1/54 

Job status 
employed  5/08 2/03 

2/99 0/003 
un employed 4/57 1/50 

 
Table 9: Descriptive information of variance analysis test related to the difference of internet usage regarding to   age and economic status 

Variance The source of changes Sum of Square freedom -level T-amount Validity level 

Age status 
Among the groups 
In the groups 
total 

345/08 
1480/6 
1725/6 

5 
601 
606 

49/01 
2/46 

0/001 

Economic status 
Among the groups 
In the groups 
total 

35/01 
1681/6 
1716/6 

2 
599 
601 

6/23 0/002 

Education status 
Among the groups 
In the groups 
total 

255/85 
1452/66 
1708/5 

6 
596 
602 

17/494 0/001 

 

Conclusions & Suggestions: 
 
1. 60/8 percent of internet users in this research 

in Baku city use 1-3 hours a day.  2. 70/5 percent of 
internet users in Baku use 1-2 hours a day.  

3. 58/6 percent of internet users use English 
language as a communication medium. 

4. 39/2 percent of internet users say it is two – 
four years that they are familiar with internet and 39 
percent say it is one or  two years.  

5. 54/8 percent of internet users in Baku use 
yahoo sea engine and 34/2 percent use Google search 
engine using internet. 

6. 47/3 percent of internet users answering to 
research questions via friends and 23/6 percent via 
studying the resources are familiar with internet 
addresses. 

7. internet users says that their top five priorities 
to use internet are education materials , recreation 
and entertainment , chat full filling the free times and 
downloading the computer software respectively . 

Internet users are interested to be members of 
music. Friend finding film and news groups 
respectively. 

9. 31/2 percent of internet users believe to spend 
too much times to satisfy. 
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10.  33/4   percent of internet users use more 
than what they have planned to. 

11.  41/4 percent of answerers believe that they 
feel they are successful of using it. 

12. 39/2 percent believe that using internet they 
are able to show their capabilities. 

13. 37/7 percent believe internet has solved 
many of their problems. 

13. 63/3 percent believe they are very busy using 
internet 

15. 40/8 percent use internet by themselves and 
prefer to be alone. 

16. 47/6 percent believe they receive proper and 
correct information using internet. 

17. 44/3 percent feel they can do some thing for 
the others when using internet. 

Suggestions are according to research findings. 
1- According to the research results, all of the 

users presume the education a necessity, it’s better to 
provide suitable back grounds so that users use 14 
with knowledge. 

2- It is important to make the users ready and 
aware about connection security, because almost all 
of them are less than 25 years old. 

3- It is necessary to improve the users' English 
performance, because most of the sites are in English 
language or design Persian sites. 

4- As the users feel positive using internet, it’s 
bather to make them psychologically ready .it can be 
done using internet cafes or relevant educations. 

5- It is better to let the users debate and 
internet each other rather than be solely users to 
improve their knowledge. 

6- It is better that next researchers  pay 
attention to assessment of group  

7- Opinions for discovering their influence 
from each other.  
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