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 This article seeks to examine the needs of developing fiqh broadcasting in order to 

fulfill the obligation laid upon Muslim community. As the communication and 
information technology changes extensively in the past few decades, broadcasting 

guidelines, especially the services of radio and television which in compliance to the 

shariah teachings are imperative. This study will focus on the guidelines of Islamic 
broadcasting implemented by TV al-Hijrah, a station that established under the auspices 

of the Malaysia Department of Islamic Development (JAKIM). The establishment of 

TV al-Hijrah is to provide programs that parallel and in line with the shariah, but the 
recent broadcasting scenario is very challenging due to the lack of Islamic production 

house. Therefore this study will also compare the experiences of Iranian broadcasting. 

Fiqh broadcasting is the new field of knowledge that needs to be developed by Muslim 
intellectuals in order to understand the problems, challenges and as a prerequisite for 

nurturing Islamic popular cultures. The study argues that a manual for Islamic 

broadcasting that in compliance with the shariah needs be introduced.  
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INTRODUCTION 

 

 A recent study by communication scholars (Rosmawati, 2011; Naim, 2010 and 2011) have shown that there 

is a rise of „Islamic films‟ or „Islamic based films‟ especially in Malaysia, Indonesia and Iran. The growing 

tendency of producing broadcasting programs to serve the Muslim ummah (community) in a way that matches 

the teachings of Islam is a result of a long effort to establish Islamic broadcasting and its prerequisites. Naim 

(2010) differentiates between „Islamic films‟ and films that are „Islamic based‟. „Islamic films‟ are films that 

have been produced with a clear intention to serve the Muslim ummah and comply with the teaching of Islam. 

He stresses that Islamic films bring a message of self-surrender, obedience and believes in Allah the Creator. 

„Islamic based‟ films, on the other hand, are not necessarily „Islamic‟ as a whole. They may contain some 

Islamic elements and it may be found such as in its narrative, dramatic, cinematography, semiotic, application, 

technical or contextual.  

 Producing Islamic programs for the electronic media in the ages of fast technological change is considered 

as a jihad. This is because Muslim general audiences have been exposed to numerous radio and television 

programs which could bring about de-Islamization.  Therefore, it is imperative to produce Islamic broadcasting 

programs that are based on „tawhid‟ and comply to the shariah in order to serve Muslim communities at large. It 

is imperative also to understand and develop fiqh broadcasting in the age of scientific inventions that have 

already revolutionized the field of mass communication and shaped public opinion. This article will discuss the 

needs to develop the field of fiqh broadcasting by looking at the operation of TV al-Hijrah as a case study and 

will also compare the experiences of Iran‟s television productions.     

 

The Concepts of Fiqh Broadcasting: 

 The word fiqh is an Arabic term meaning "deep understanding" or "full comprehension" of something. 

Scholars describes fiqh as knowledge of the rules of God which concern the actions of persons who own 

themselves bound to obey the law respecting what is required (wajib), forbidden (haram), recommended 

(mandub), disapproved (makruh) or merely permitted (mubah)". Fiqh deals with the observance of rituals and 

social legislation. In general, there are some differences between shariah and fiqh. Shariah encompasses what 

was decreed in the time of prophethood found in the Qur‟an and prophetic traditions while fiqh is what has been 
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gained from the efforts of scholars after the Prophet‟s demise.  Shariah comes directly from Allah and His 

Messenger, i.e. from the Qur‟an and Sunnah, and does not change. A devout Muslim does not leave the shariah 

behind.    

 Fiqh is making rulings and judgments from evidence found in the shariah, that is, the Qur‟an and the 

Sunnah, and from consensus of Islamic scholars. Fiqh does not override shariah and is used to create laws for 

matters not specifically addressed by the shariah. Though fiqh and shariah are closely related and both are 

aspects of Islamic Law, some scholars see the differences as follows: 

 Shariah cannot be changed. But Fiqh can change based on new information. 

 Shariah is broad and general. Fiqh focuses on narrow and specific issues. 

 Shariah comes from the Quran and Sunnah. Fiqh comes from the Shariah. 

 Based on the above discussion, fiqh broadcasting means a deep understanding on issues related to 

broadcasting. Broadcasting is the distribution of audio and video contents to a dispersed audience via mass 

communications medium. Before the emergence of „new media‟ in the 1990s, broadcasting usually referred to 

radio and television. Radio is regarded as a blind medium, consists only of sound and silence while television 

telecasts audio and visual contents. Islamic rulings related to individuals or broadcasting organizational actions 

are come under the discussion of fiqh broadcasting. The Prophet is reported to have said: “Whoever wants Allah 

to treat him favourably must have a deep understanding (yafqahu) in religion”. 

 The broadcast media, closely correlated with the entertainment industry, however, has been regarded by 

some devout Muslims as a harmful medium. The media, particularly the TV, is perceived as a „destructive‟ 

agent, a centre of „corruption‟, and cause of the moral deterioration of the younger Muslim generations. 

Therefore, a variety of metaphors such as “disease”, “evil” and „Satan instruments” have been used to describe 

the media and its effects. In a study by Katz and Wedell (1978: 166) entitled “Broadcasting in the Third World 

Promised and Performance”, they stresses that: “ the content of broadcasting is similar around the world … the 

actual programmes are often the same,  imported from the United States, for certain countries from the United 

Kingdom … even the home made programmes are based on Western models”.    

 The innovation and expansion of broadcasting technology is also seen by some scholars as an effort, 

particularly by the inventors such as the United States, to extend it huge economic dominance throughout the 

world. According to Winkel (1991), the technology itself has limits which give it an inherent bias as he argues: 

“It really does not matter whether the TV programming is done by whites, blacks, women, Muslims, or anyone 

else. TV itself will constrain, will severely restrict what is going to go on the screen. TV programming done by 

Muslim is often disparaged by Muslims, who believe that with a little training and learning from the West, 

Muslims will have Islamic programming that is as attractive as Teenage Mutant Ninja Turtles. But the facts 

remain that things require caring and sharing, require subtlety and appreciation of complexity, require time and 

discipline – all these things are surely part of any Islamic experience. And if these very things cannot, even if 

the best talents and efforts were put to it, be it on TV screen, then what use is TV to Islam? And, worse, could 

TV be narrowing the ability to perceive so much that it is harmful to tarbiyah, da’wah and learning”. 

 The fiqh of broadcasting is not dealt with „hardware‟ though some ulama’ judge it as haram (forbidden) 

including purchasing TV sets and watching to programs and even keeping it in home (Ulwan, 1986). The issues that 

need to be scrutinised are the „software‟, i.e. the programs which promulgate vices such as fornication and violence 

and are therefore in conflict with the purposes of the shariah.  

 With regard to the fiqh perspective, confusion regarding the status of TV programs particularly in the genre of 

entertainment (music, singing, dancing and related aesthetic pleasures) persists to the present day in many Muslim 

minds. The centuries-old controversy among Muslim scholars on „halal‟ (legitimate) or „haram‟ (illigitimate) 

entertainment in Islam has contributed to the present state of confusing among Muslim masses. This issue has never 

been settled conclusively due to the different arguments hold by the so-called „conservative‟ and „modetate‟ 

scholars. With regard to that discussion, Muslim scholars are divided into two groups, the first group regards these 

aesthetic pleasures halal. On the other hand, the second group believe that they are discourages (makruh or haram) 

in Islam.  

 In fact, there is no Qur‟anic passage that condemns the practice of these aesthetic pleasures directly, but 

antagonists have cited certain verses to support their contention. The verses are as follows: 

i- Verse 59-61 of surat al-Najm:  “Do ye then wonder at this recital. And will ye laugh and not weep. Wasting 

your time in vanities”. 

ii- Verse 64 of surat al-Isra’: “Lead to destruction those whom thou canst among them, with thy  (seductive) 

voice; make assault on them with thy cavalry and thy infantry; mutually share with them wealth and children; and 

make promises to them. But Satan promises them nothing but deceit” . 

iii- Verse 6 of surat Luqman: “But there are, among men, those whose purchase idle tales, without knowledge (or 

meaning) to misled (men) from the Path of God and throw ridicule (On the path): for such there will be a humiliating 

penalty”.   

 All of the above mentioned verses are mostly cited and argued as evidences that those aesthetic pleasures are 

forbidden in Islam. The words that attract discussion are “wa antum saamidun” (while you amuse yourself (proudly) 
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in vanities) and “lahw al-hadith”  (idle talk). Many Muslim scholars (ulama‟) tend to deduce the words to mean the 

use of musical instruments, song, dance and amusement. It is argued that Satan was permitted by God to excite 

mankind by using his „seductive voice‟ through these pleasures activities and lead them to disobedience to Allah.  

 Since the wording of the text is considered too general in their meaning, some scholars tend to argue that it is 

not unequivocal proof of the prohibition of music, song and aesthetic pleasure. Protagonists however have sought to 

read into other passages to support for their arguments and also cited some hadith to support their stand. For 

example in a hadith it was reported: “According to Aishah, Allah Apostle came to my house while two girls were 

singing beside me the song of Bu‟ath… then Abu Bakr came and spoke to me harshly saying, „musical instruments 

of Satan near the prophet? Allah Apostle turned his faced toward him and said, „Leave them‟. (al-Bukhari.) Another 

incident given on the authority of Aishah  is the following: “On the day sof Mina (19
th
, 11

th
, 12

th
 of Dzulhijjah) Abu 

Bakr came to her while two young girls were beating the tamborine and the Prophet way laying covered with his 

clothes. Abu Bakr scolded them and the prophet uncovered his face and said to Abu Bakr: „Leave them, for these 

days are the days of Mina” (al-Bukhari). 

 On the whole, however, both sides look to find another authority, hadith (traditions of the Prophet), which they 

believe supports their position. As the Prophet was reported to condemn a practice on one occasion and to condone 

the same practice on another, both sides have sought it to substantiate their stance, and this lets the issues remain 

prolonged. 

 Islam wants Muslims to think deeply (tafaquh) about religion and TV programs. Religious rulings (fiqh 

broadcasting) must be look deep down into a matter and, for mujtahid, it is not suffice with just the apparent 

meaning. Deep understanding and ability to derive religious rulings from the original sources and combine with 

the current broadcasting technologies and variety of programs are imperative.  Applying fiqh broadcasting into 

TV programs requires a proper knowledge of TV productions and laudable efforts have been executed by TV al-

Hijrah.     

 

3. Fiqh Broadcasting in TV al-Hijrah: 

 TV al-Hijrah is a state-owned free-to-air television network in Malaysia operated under the al-Hijrah Media 

Corporated, Malaysia government owned company under the Department of Islamic Affairs of Malaysia 

(JAKIM) (http://www.tvalhijrah.com/Home.aspx). TV al-Hijrah was established and started the station on 16 

September 2009 as the first Islamic television station. As a new television station, TV al-Hijrah expands its 

coverage to the whole country through 8 transmitters that can freely follow and cover 75 percent of household. 

In addition to that, broadcasting programs of TV al-Hijrah have also been posted on the internet for viewing by 

foreign countries.  

 As stated in its website (http://www.tvalhijrah.com/Home.aspx), the main objective of the establishment of 

TV al-Hijrah is to become the medium that will educate, entertain, and unite the plural society of Malaysia.  In 

addition,  the vision of TV al-Hijrah is to provide a various creative and good quality broadcasting contents and 

targeted those in the group ages of 40 and below. Furthermore, the mission of TV al-Hijrah is to provide suitable 

contents and programs that parallel and in line with shariah principles. In order to achieve that objective, TV al-

Hijrah states its commitment to: 

 Provide contents in the format of magazine, documentary, drama, news, current affairs, entertainment and 

sports based on Islamic principles and universal values. 

 Ensure for the attractive contents, informative and suitable for all stratas of society 

 Use latest broadcasting and information technology for the transmision of contents 

 Manage the station profesionally, full of integration, transparence, and dinamic and creative 

 Enact policy, procedure and work processes in the most efficient manners and meet the standard of best 

practices 

 Develop a strong and capable human capital to face challenging media environment 

 Collaborate with many agencies based on the win- win concepts, and, 

 Prepare innovative and creative sponsorship packages (http://www.tvalhijrah.com/Home.aspx) 

 With regard to the broadcasting technology especially in this new age of technology, TV al-Hijrah became 

the first in the country to apply Digital Technology and Broadcast Applications of High Definition (HD). 

Meanwhile, in terms of the contents, the station adopts the concepts of Islam as a way of life. TV al-Hijrah 

produces its own programs in a various genres including talk shows, documentary, drama, children programs, 

spiritual zone, entertainment and magazine. The station has also broadcast imported films for the targeted 

audiences including Muslims as well as non-Muslims. 

 With regard to the shariah compliance and fiqh broadcasting, TV al-Hijrah establishes several guidelines 

for program productions. The establishment of the guidelines is to ensure that all programs broadcast by the 

station must  not deviated from the Islamic principles. Furthermore, the broadcasting guidelines are also taken 

into consideration the Communications and Multimedia Act 1988 and the Film Censorship and Content Code 

Act 2002.  
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 The important rules that stated clearly in the guidelines are all programs must be dissociated  any matters 

affecting the sanctity of Islam and any matters that humiliated and questioned the sources of Islamic law; i.e. the 

Quran and the Sunnah, Ijma‟, Qiyas, fatwa and Jumhur scholars. Besides that, the programs that composed with 

the contents that imitate the action of worshipping others religions duties, uttering the dialogues related to the 

rules and laws in marriage that involves legitimate spouse and immorality must be avoided. In addition to that, 

the programs that broadcast the action of degrading the religion, creating disunity among Muslims, and the 

action that cause the destructive and harmful to society are totally prohibited.  

 Furthermore, all programs that consist the elements of polytheism, Israiliyyat, superstitious, describe any 

illustration of the prophets, angels, Satan and the sam'iyyat and ghaybiyyat  elements are prohibited to be 

broadcast in order to avoid any controversies and confusions among the Muslim society. In addition, all 

programs that contain elements which showing the deviated teaching and practicing of Islam are also prohibited 

such as the proclamations of new prophets, claims of receiving the revelation from God, worships others than 

God and believes that there are no distinctions between all religions in this world.  

 Based on these guidelines, it is obviously clear that TV al-Hijrah adopts fiqh broadcasting in its operations. 

The vision and mission of the station are clearly articulated especially to educate, entertain and ensure the unity 

of the Malaysian society. 

 

The Needs for Nurturing Islamic Popular Culture: 

 There has been a very interesting experiment on Islamising entertainment in the case of Iran since the time of 

Islamic consciousness in early 1980s and that experiences  need to be taken into consideration especially to a  new 

Islamic television such as TV al-Hijrah.  In an article entitled "The Islamisation of Iranian Television", Hamid 

Mowlana notes that the major role of Iranian television today is the tabligh, or propagation of Islamic culture. As a 

result of this policy, the Islamisation of popular culture and communication is said to be obvious in the Iranian 

television system. News, information, and documentaries which are prepared within a framework of Islamic interest 

get a large segment of television time. Meanwhile, entertainment and information are recognised as social items and 

not as neutral manufactured commodities. All programme contents are also checked for compatibility with Islamic 

tenets.  

 Despite all of this emphasis, unintended consequences arise, particularly given a continuous dependency on 

imported programmes, not from Western sources but from Eastern, particularly Japanese. Imported programmes, 

such as a serial called "Oshin", though from the policy standpoint in line with Islamic principles, depict an alien 

culture and create social problems. For instance because of the popularity of "Oshin", many people name their 

newborn baby that rather than with the traditional Islamic names
 
 (Majid Tehranian, 1993). Why do such instances 

happen when one of the objectives of television, to present Islamic ideas via the arts, is clearly determined? Beside 

the limited technical and financial capacity for producing programmes in Iran, it can be argued that Islamic 

entertainment has not been properly nurtured. Even in the early period of the revolution, one observer notes, "The 

most crucial problem was that no one knew how Islamic precepts were going to be applied to entertainment and the 

arts" (Dossier, 1993).  

 Nonetheless, gradually, due to ceaseless efforts, a new image of popular culture, different from the one existing 

during the preceding regime, emerges. For instance, with regard to the new image of the cinema, one commentator 

notes, 

"... a new cinema is emerging in Iran with its own special industrial and financial structure, and unique ideological, 

thematic, and production values. This cinema is not a propagandistic cinema in support of a ruling ideology. It is not 

monolithic. In fact, two cinemas seem to be developing side by side. The populist cinema inscribes (sic) post 

revolutionary values more fully at the level of plot, theme, characterization, human relationships, portrayal of 

women, and mise-en-scéne. The quality cinema, on the other hand, engages with those values and tends to critique 

(sic) the social conditions under the Islamic government".(Hamid Nacify, 1990). 

 Placed under the control of the Ministry of Islamic Guidance, Iranian films made a leap in both quantity and 

quality, producing 450 film features between 1983 and 1992 " (Dossier, 1993).  These films fill many of its 

television programme schedules. 

 At the international level, it is interesting to note that several constraints have to be encountered for 

imparting Islamic identity on television. One of the most difficulties is the lack of nurturing Islamic popular 

culture. The term „popular‟ may refer to certain objects and practices consumed or used by all strata of the 

population, while „culture‟ refer to the expressive artefacts like words, images and objects that bore meanings. The 

centre for nurturing popular culture is said to focus on the popular entertainment – songs, films and stories.  Another 

experience at the international level was the case of two famous international films which deal with Islamic 

subjects entitled “The Message” and “Lion of the Dessert” produced by Mustafa „Aqqad, an Arab film producer 

in Hollywood. The former for instance had been opposed because the issue of portraying the image of Prophet 

(Abdullah Schleifer, 1987).  The image of Prophet is brought about using the camera techniques and without 

casting an actor as the Prophet. After facing several constraints, the film was then released and was full of 

cinematic excitements. This type of film however is very rare. The production houses for Islamic television 
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programs at the international level are limited, among other things due to inability of Muslims to understand the 

importance of films and television and then nurture them according to their belief.  

 In the Malaysian milieu, another case of nurturing Islamic entertainment is concerning on the establishment of 

nashid (religious) song. In order to contribute positively in providing an alternative entertainment, particularly to 

serve Muslim audiences, some efforts have been done by concerned Islamists through the establishment of nashid 

groups. “What we wish for is to make nashid superior and hopefully God will bless us with what we are doing now. 

Our intention is to disseminate the message of da’wah (propagation) through this mean as we think this is the best 

way to approach those who are reluctant to go to mosque to hear a speech (ceramah) or read the Qur‟an. We think 

that music is a „universal language‟, easy to be conveyed and understood by many people”, says Zarie Ahmad, 

leader of  Raihan, a popular nashid group in Malaysia (Jamilah Aini, 1998). 

 It is important to note that the efforts done by Muslim broadcasting stations and Islamic authorities to 

ensure the Muslim audiences in particular will be provided with the attractive programs that comply with the 

teaching of Islam are not completely success. This is because the influx of foreign programs and due to the lack 

of Islamic production house in the Muslims world in general. This scenario explained that, there are imperative 

needs to focus and develop fiqh broadcasting among the Muslim intellectuals in order to understand the 

problems, challenges and as a prerequisite for nurturing Islamic popular cultures.  

 

Conclusion: 

 In the last few decades, the contemporary Muslim scholar, Sheikh Dr. Yusuf Al-Qaradhawi embarked on 

the initiative to develop and discuss several kinds of fiqhs such as fiqh awlawiyyat, fiqh maratib al-amal, fiqh al-

muwazanat, fiqh al-maqasid, and fiqh al-nusus. It is imperative needs to embark also on fiqh broadcasting in 

order to deeply understand issues related to broadcasting contents. The crucial problem in this technological age 

is to apply Islamic precepts to entertainment and the arts as all of these social items are remains as religious 

obligations. The experiences of Iranian milieu as well as the Malaysian scenario as presented in the case of TV 

al-Hijrah require further and in depth discussions.  

 

REFERENCES 

 

Abdullah Schleifer, 1987. “Mass Communication and the Technicalization of Muslim Societies”, Muslim 

Education Quarterly, 4(3): 9. 

I.F.G Dossier, 1993. "Iranian Cinema Now", in Peter Cowie (ed.), International Film Guide. London: Andre 

Duetsch. 

Hamid Mowlana, 1989. "The Islamisation of Iranian Television", Intermedia, vol. 17, no. 5, Oct.-Nov.  

Hamid Naficy, 1990.  "Cinema Under the Islamic Republic", Jusur, 6. 

Jamilah Aini Mohd. Rafiei, 1998. Hiburan Islam Positifkan Mentaliti, Muslimah, May pp. 21-24. 

Majid Tehranian, 1993. "Islamic Fundamentalism in Iran and the Discourse of Development" in Martin E. 

Marty and Scott Appleby (eds.), Fundamentalisms and Society: Reclaiming the Sciences, the Family and 

Education Chicago and London: the University of Chicago Press. 

Naim Ahmad. 2010. Filem Islam: satu pembicaraan. Paper presented at Bengkel Fiqh Penyiaran. Organized 

by JAKIM, TV al-Hijrah & FDAM. ILIM, Bangi 20 June. 

Naim Ahmad. 2011. Filem Islam satu pembicaraan. Shah Alam: Uni-N Production Sdn. Bhd. 

Rosmawati Mohamad Rasit, Md. Salleh Hj. Hassan, Mohd. Nizam Osman & Muhammad Sham Shahkat 

Ali, 2011. Relationship Of Viewing Islamic Based Films With Pro-Social Personality Among Teenaged 

Audiences  Jurnal Komunikasi Malaysian Journal of Communication Jilid 28(1): 107-120 

Winkell, Erik A. 1991. “Is this Fire a Fake? Mediated Experience, TV and the Perception of Reality”, 

Islamic Quarterly, XXXV:145-164.  


